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uxury, style and quality are core values within
the Visionnaire brand philosophy, and it shows.

- A

imonnaire has made a laudable umpact in luxury
inferior design on an international scope.

Yisionmaire has created some of the most ! (P s the tlri\'ing {orce behind the brands
extraordinary living and lifestyle spaces bar none, not _ INCreas .I”J] demand and worldwide expansion?
solely in homes, but in villas, boutique hotels, restaurant :
b-:ln, loungr Chjhi, private _'.'ax:}':ts and private jets as
well. Visionnaire offers hl.".\lﬂ*t' turnixhing solutions
for each of these interior types. How does Visionnaire

craft customized intenor at:m:--phcrr:x numdmg 1o

consumer s specific needs? , _ J ,
!hnnk that as the dtugn wnru Increas n_yd},‘ hctnmcs

aware of our unique capabilities, and the extent

ta which we can create a Gompletely customized

Visionnaire environment, architects, designers and

. developers alike approach us to materialize their dreams.

ur work, the realization of clientd visions | As those projects are completed, as has happened in LA
B dreams. exiats in the dettils. O versiod recently, the industry gets energized when they see the
of consummate, bespoke luxury is based on . & 5 . extent to which they truly can unleash their creativity,

pieces that are aesthetically singular and technically 'ﬁ : and demand FCS. Their visi n c. be brought to life by
' . our master craftsman hai[ing trom several distinet areas

complex, which can be realized only by master artisans y . n ;
working in several locations throughout ltaly. By . in Italy, each of which specialize in a specific expertise.
commissioning these far-flung experts, Visionnaire has
mjmgcd 10 Create a new segment in our sector, nl’frrin__g
not simpl}' a style, but something fresh and new, a
rlftst}‘lt phil&mr}‘h)' which manages to both excite
and surprise. Emphasizing flexibility, professionalism,
Italian craftsmanship, and complete customization,
we re able to satisty even the most ex@cting customers,
And once we've successfully solved a Hh:gn challenge,
we often use it as the basis for a new collection.

Craftsmanship is certaifly a primary value of the
Visionnaire brand, and an area where we continue
to focus our efforts: products with technical content
delivered in style, and With a distinct personality.
Italy has always been a $0urce of inspiration for our
collections — particulary its rich traditions of art and
cinema — but this year | also looked to the East, for a
level of refinement and inter-cultural n:mp]rxil)‘.
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